Market Awareness & Direct Marketing

Generation Weekly E-Newsletter

Zero in on utility professionals managing
centralized and distributed generation challenges.

G et your marketing messages in front of a tightly-knit community of professionals looking for information
and new ideas to help solve generation challenges. Weighing the costs and implications of centralized
versus distributed generation is a critical issue for energy providers. The generation model a utility is using
— or is transitioning to — involves a number of pressing topics, including renewables integration and smart

grid infrastructure, and this e-newsletter is where professionals turn for the latest on such issues.
» Connect with professionals responsible for managing generation scenarios.

» Get your message in front of 16,700 opt-in subscribers once a week.

» Receive regular reports on impressions and clicks so you always
know how your marketing is performing.

Job Type Company Type
Almost 75% of recipients hold positions Almost 50% of recipients are employed by companies
where they are influencers and decision makers making technology and energy efficiency purchases.

of technology and energy efficiency purchases.

13% Engineering/Operations Management 10%  Engineering Consultant

17% 10U, PP/Muni, Coop, FPA, IPP,
Cogenerator, NUG, UHC,

19% Executive/Corporate/
Energy Marketing/Trading

General Management

20% Energy Services
19% Computer/Information Systems/IT

53% Other (Assoc/Society, Banking/Investrment/Financial
Services, Contractor/Constructor, Educational/
Research/Publisher, FES, Fuel Supplier; Industrial/
Commercial Energy, Integrated Gas Utility/Gas
Consultant, ISO/RTO, Law Firm, Mgmt. Consultant,
Non-US Entities or Governments, OEM Equipment
Specifier, Power Marketer, Union, US Government,
State/Federal, Vendor, Water Utility)

22% Engineering/Operations/Maintenance

27% Other (Accounting/Finance/Purchasing,
Communications/PR/Sales/Marketing, HR/
Personnel, Library/Research, Planning/Analyst,
Regulations/Rates/Legal)
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/ For rate information contact an Energy
Weekly Placement — Central Account Executive.
Telephone: 800.459.2233 or 303.782.5510
E-Mail: sales@energycentral.com
Online: www.energycentral.com/rates.cfm
Graphic Ads Online Frequency Discount
No Flash permitted. This includes GIF and JPG formats.
Please specify the URL link and alternate text. If alternate
text is not specified, the company name will be used. Placements Contracted* 4 12 24 48 96+
Discount 5% 7% 10% 12% 15%
Text Ads
All text ads must be submitted in a plain text format. *All website & e-newsletter placements (except PowerAds)
No graphics are permitted in any of the text ads. contracted at the same time can be combined for frequency volume rates.

All products and pricing subject to change without prior notice.
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